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Goal 
At the end of 2005, ICSC Research published a study 

that reviewed national definitions currently used to 
describe shopping centers throughout Europe with the 
goal of distilling the common center types and their 
characteristics into a pan-European international 
standard.1 This standardization of European shopping 
center definitions should greatly benefit the industry as a 
whole. It should assist, notably, the retail real estate 
professionals working in a pan-European context to 
facilitate cross-border shopping centre comparisons and 
benchmarking of both financial and operational 
performance. It should be noted that this new 
international framework does not replace any existing 
national definitions.  

 
Basic Definition 

As a working definition, the study defines a European 
shopping center as a retail property that is planned, built 
and managed as a single entity, comprising units and 
“communal” areas,2 with a minimum gross leasable area 
(GLA) of 5,000 square metres (m²).3 

 

Pan-European Center Standard 
A framework was created after extracting common 

elements from center types throughout Europe. This new 
framework classifies shopping centers into 11 broad-
based international types of centers, which can be 
grouped into two broader categories—traditional and 
specialized, as shown in Table 9-1.  A traditional center 
is an all-purpose scheme that could be either enclosed or 
open-air and classified by size. Specialized centers 
include specific purpose-built retail schemes—or 
shopping centers—that are typically open-air and could 
be further classified by size. 

There are two types of small traditional centers: 
comparison-based and convenience-based. Comparison-
based centers include retailers typically selling fashion 
apparel and shoes, home furnishings, electronics, general 
merchandise, toys, luxury goods, gifts and other 
discretionary goods. Comparison-based centers are often 
part of a larger retail areas, most likely found in city 
centers and not anchored. Convenience-based centers 
include retailers that sell essential goods (those items 
consumers buy on a regular basis) and are typically 

One Step Closer to a Pan-European Shopping Center Standard 
Illustrating the New Framework With Examples 

Jean Lambert 

Abstract:  ICSC’s new pan-European standard for classifying shopping centers throughout the region, a much-needed step for 
cross-border comparisons, is presented. The article also extends this framework by populating it with examples for several 
European countries.  

1    ICSC Research. Towards a Pan-European Shopping Centre Standard—A Framework for International Comparison, International Council of 
Shopping Centers, New York, 2005. 

2  In this context, this definition also includes built or redeveloped retail space.  
3   Conversion rate: one square metre is the equivalent of 10.76391 square feet.  

Table 9-1 

Format Gross Leasable Area (GLA)
Very Large 80,000 m² and above
Large 40,000 – 79,999 m²
Medium 20,000 – 39,999 m²

Comparison-Based 5,000 – 19,999 m²
Convenience-Based 5,000 – 19,999 m²
Large 20,000 m² and above
Medium 10,000 – 19,999 m²
Small 5,000 – 9,999 m²

Factory Outlet Center 5,000 m² and above
Leisure-Based 5,000 m² and above
Non-Leisure-Based 5,000 m² and above

Retail Park

Traditional

Specialized

International Standard for European Shopping Center Types

Small 

Theme-Oriented Center

Type of Scheme
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anchored by a grocery store (supermarket or 
hypermarket). Additional stores usually found in 
convenience-based centers include chemists (drugstores); 
convenience stores; and retailers selling household goods, 
basic apparel, flowers and pet supplies.  Those centers are 
typically located at the edge or out of town. 

Retail Park, also known as a “power center,” is a 
consistently designed, planned and managed scheme that 
comprises mainly medium- and large-scale specialist 
retailers (“big boxes” or “power stores”). 

Factory Outlet Center is a consistently designed, 
planned and managed scheme with separate store units, 
where manufacturers and retailers sell merchandise at 
discounted prices that may be surplus stock, prior-season 
or slow selling. 

Theme-Oriented Center is a consistently designed, 
planned and managed scheme that can either be leisure-
based or non-leisure-based. This scheme includes some 
retail units and typically concentrates on a narrow but 
deep selection of merchandise within a specific retail 
category. A leisure-based center is usually anchored by a 
multiplex cinema and includes restaurants and bars with 

any combination of bowling, health and fitness and other 
leisure-concept uses. A non-leisure-based center 
concentrates on a niche market for fashion/apparel or 
home furnishings or can target specific customers such as 
passengers at airports. 

 
Making Definitions Operational 

Illustrating the pan-European standard with a list of 
existing shopping centers is the first step to make this 
framework operational. Members of the ICSC European 
Research Group contributed to this project by providing 
examples for most categories in several countries. (See 
Table 9-2.) The table should help users to better visualize 
and understand the new framework.  

 
Concluding Remark  

It is recognized that the standard will evolve over 
time and with the industry. ICSC Research plans to 
monitor new retail real estate properties and concepts as 
they challenge the existing standard. Nonetheless, these 
definitions provide a much-needed starting point for the 
creation of cross-border benchmarks as transparency is 
essential to effective property management. 

Jean Lambert is Manager of Global Research at ICSC.  
For more information, please contact him at (646) 728-3679 or jlambert@icsc.org.  

 

 


